The 40th

G URMET
SH " W:utumn 2026

Theme of the 40th Gourmet Show Autumn 2026

"HERITAGE CONTINUED.
FLAVORS UNVEILED.

REDISCOVER REGIONAL FOOD
BRANDS."

Dates: September 2 (Wed.)-4 (Fri.), 2026
Venue: Tokyo Big Sight, East Exhibition Hall 1

The 40th Gourmet Show
Autumn 2026

POST SHOW
REPORT

Business Guide-Sha,Inc. Gourmet Show Office




The 40th

GOURMET
KEY vl S UAL Autumn 2026

Under the theme of the 2026 edition, "Heritage Continued. Flavors Unveiled. Rediscover
Regional Food Brands.," the 40th edition is presented in a luxurious Japanese style inspired by
the beauty of lacquer and gold leaf, befitting this milestone occasion.

https://www.gourmetshow.jp
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Title The 40th Gourmet Show Autumn 2026

Date September 2 (Wed) - 4 (Fri), 2026

Venue Tokyo Big Sight, East Hall1

Visitors 31,894

Exhibitors 386 companies / 313 booths

Official Ministry of Agriculture, Forestry and Fisheries /
Central Federation of Societies of Commerce and

Support Industry / The Japan Chamber of Commerce and
Industry / Japan Agricultural Corporations
Association / Manufactured Imports And

Investment Promotion Organization (MIPRO) /
Japan Retailers Association / Japan Department
Stores Association / Japan Chain Stores
Association / Japan Supermarkets Association /
Japan Direct Marketing Association / Japan
Interior Designer’ s Association / All Japan
Coffee Association / The Federation Of Japan
Confectionery Associations / Japan Millet
Association / Food Coordinators Association
Japan / Nihon-Cha Instructor Association / Japan
Beer Sommelier Association / Japan Specialty
Store Association / Tokyo Big Sight, Inc. /
Monthly Magazine "Gift Premium”

https://www.gourmetshow.jp
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"HERITAGE CONTINUED. FLAVORS UNVEILED.
REDISCOER REGIONAL FOOD BRANDS."

Japan’ s food distribution has long prioritized price, volume, and efficiency. Today,
consumers increasingly value safety, authenticity, producers’ commitment, and cultural

heritage. Regional food brands embody these intangible values through time-honored
skills, local ingredients, and a dedication to quality.

The Gourmet Show offers a platform to rediscover these foods not only through taste,
but also through the stories, philosophies, and time behind them. By adding new
perspectives through design, uses, and presentation, the show brings together distinctive
foods that enrich modern lifestyles and inspire consumers to choose them.

OVERVIEW

The 40th Gourmet Show Autumn 2026, a premium food trade show creating new
markets, brought together diverse food and beverage products. Specialized areas included
Local Food, Stylish Food, Wellbeing Food, World Food, Solutions, Party Food, and Craft
Drinks & Liquor.

A total of 386 exhibitors occupied 313 booths (9 m? equivalent, including organizer
booths), showcasing regional specialties, gourmet foods, confectionery, and lifestyle-
oriented products. Korean premium food companies attracted attention, while exhibitors
from Kochi, Shiga, Yamanashi, Kyoto, Akita, and other regions presented traditional
heritage alongside innovative tastes. Active business meetings took place throughout the
three-day show, which closed successfully.

B o3 https://www.gourmetshow.jp
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“ Number of Visitors | Year-on-Year Comparison

September 2 (Wed.) Cloudy 10,181 88.14%
September 3 (Thu.) Cloudy 11,718 93.22%
September 4 (Fri.) Cloudy / Rainy 9,995 122.68%
Total 31,894 98.84%
BUSINESS CATEGORY 13275

Retailer
27.06%

Category Number Share

Retailer 8,632 27.06%

Mail Order/Door-to-Door Sales 1,322 4.14%

Sales Promotion/Gift Direct Sales 581 1.82% Serv;cse:.;r;i)z il

Manufacturer 4,127 12.94%

Farmer 232 0.73%

Corporate User 479 1.50% Mail

Wholesale, Trading Firm 7294 22.87% B S

Service Industry 5,013 15.72%

Other 4,214 13.21%

Total 31,894  100.00% Manufacturer
Wholesalzez/‘;;ao/(:ing Firm Corporate User 12.94%

1.50%

RETAIL SERVICE

Category Number  Share Category Number  Share
Department Store 1,261 14.61% Restaurant and Canteen 1,453 28.98%
General Merchandise Store 508 5.89% lzakaya and Bar 915 18.25%
Supermarket 623 7.22% Café 523 10.43%
Regional Cooperatives 102 1.18% Catering and Food Service 247 4.93%
Convenience Store 29 0.34% Home Delivery Store 15 0.30%
Premium Food Store 1,130 13.09% Fast Food Store 15 0.30%
Natural Food Store 73 0.85% Hotel and Ceremonial Hall 12.17%
Liquor Store 260 3.01% Leisure Facilities 4.65%
Souvenir Store 232 2.69% Travel Industry 1.16%

Delicatessen 58 0.67% Other Service Industry 18.83%
Bakery 420 4.87% Total 100.00%
Interior Store 73 0.85%
Lifestyle Shop 1,060 12.28%
Home Improvement Store 87 1.01%
Other Retail Store 2,716  31.46%
Total 8,632 100.00%

04 https://www.gourmetshow.jp
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AREA@ Booth Exhibit

Local Food Fair

Gathering refined regional products from all
over Japan. Wide range of Japanese
specialty food products such as Agricultural
products, Processed Food, Confectionery,
etc.

Stylish Food Fair

Collection of high-quality and well-designed
products. Proposing new lifestyles to the
food market through products that combine
deliciousness and excellent design.

Wellbeing Food Fair

Gathering health-oriented products which
support the physical and mental wellness of
consumers. Proposing the blend of delicious
food and healthy lifestyle.

Showcasing world’ s authentic food &
beverage products. Bringing world’ s food
culture, taste, and tradition to the Japanese
food market.

Market Solution Fair

Exhibitors propose innovative services,

items, and systems to enrich the food market
by making the dining experience more fun,
convenient, and pleasant.

.
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EXHIBITING
AREA@ Special Themed Exhibit

B os

Featuring themes of various party settings
such as anniversary, celebration, tea party,
and so on. Party Food Fair gathers
specialty food and beverage that enrich
social gathering.

Craft Drink & Liquor
Fair

Craft drinks and liquor, made with distinctive
ingredients and unique production methods, are
highly popular in today’ s market and can be a

powerful driver of regional revitalization.
Held once a year in Autumn (September).

The 40th

G URMET
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https://www.gourmetshow.jp



SPECIAL EVENT

We held an exhibition event that reinterpreted food content currently popular and trending around the world by reorganizing
products from new angles and perspectives, effectively conveying their true appeal.

Rediscover Regional Food Brands
~0OIld and New~

In line with the show’ s theme, this special feature focused on the
immense potential and added value of distinctive regional food brands.

Products were showcased under two themes: “Heritage Continued and
Flavors Unveiled.”

With more than 50 entries this year, the feature highlighted the
importance of traditional food culture while also presenting new
approaches to food that respond to today’ s evolving lifestyles.

B os

https://www.gourmetshow.jp
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We are deeply grateful for all the visitors and exhibitors that made The 40th Gourmet Show
Autumn 2026 a very successful show. We will continue to organize Gourmet Show with the
aim of contributing to the creation of a market where the dedications and passion of producers
are conveyed to the consumers.

https://www.gourmetshow.jp
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40th GOURMET SHOW AUTUMN 2026

VISITORS"
FEEDBACK

Questionnaire survey for visitors were conducted at the “New Product Contest” at the East Hall 1, Tokyo Big Sight.

The number of feedback collected were 837.

Introduction of Other
an Aquiantance 4.83%

Invitation from
Existing Clients

4.51%

5.42%
New Purchase
Homepage
7.97% 27.69%
. DM .
Email Newsletter Gathering Other
2.94% 36.87% Information
31.08%
Reason Purpose
Purchase of
Regional
Products
6.97%
Invitation
Exhibitor Parchase
40.75% Information
29.74%
Freshness
None 2.82%
14.58% Originality
Absolute 1.11%
Purchasing
Power 27.52%
28.52%
Product Story
7.64%
Not much of
Pu;chasing
ower
°
0,
s10%  Right of Pro
° °
Purchasing Dec Requirements
Price & Value
for Money
15.33%

Certain Degree of
Purchasing Power

41.81%

Triggered by
Organizer &
Exhibitor Direct Mail

Purposes

Visitors Primarily
Attending for
Purchasing

Safety
22.75%

Premium Quality
9.91%

Strong Presence of
Decision-Making
Buyers

https://www.gourmetshow.jp
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[CONTACT]
BUSINESS GUIDE-SHA,INC. GOURMET SHOW OFFICE

2-6-2 KAMINARIMON,TAITO-KU, TOKYO 111-0034, JAPAN
TEL +81-3-3847-9853

E-MAIL info@gourmetshow.jp
https://www.gourmetshow.jp/english



https://www.gourmetshow.jp/english/
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	KEY VISUAL
	Under the theme of the 2026 edition, "Heritage Continued. Flavors Unveiled. Rediscover Regional Food Brands.," the 40th edition is presented in a luxurious Japanese style inspired by the beauty of lacquer and gold leaf, befitting this milestone occasion.
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	OUTLINE
	Title
	The 40th Gourmet Show Autumn 2026
	Date
	September 2 (Wed) - 4 (Fri), 2026
	Venue
	Tokyo Big Sight, East Hall1
	Visitors
	31,894
	Exhibitors
	386 companies / 313 booths　
	Official
	Support
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	THEME
	"HERITAGE CONTINUED. FLAVORS UNVEILED. REDISCOER REGIONAL FOOD BRANDS."
	Japan’s food distribution has long prioritized price, volume, and efficiency. Today, consumers increasingly value safety, authenticity, producers’ commitment, and cultural heritage. Regional food brands embody these intangible values through time-honored skills, local ingredients, and a dedication to quality.
	The Gourmet Show offers a platform to rediscover these foods not only through taste, but also through the stories, philosophies, and time behind them. By adding new perspectives through design, uses, and presentation, the show brings together distinctive foods that enrich modern lifestyles and inspire consumers to choose them.


	OVERVIEW
	The 40th Gourmet Show Autumn 2026, a premium food trade show creating new markets, brought together diverse food and beverage products. Specialized areas included Local Food, Stylish Food, Wellbeing Food, World Food, Solutions, Party Food, and Craft Drinks & Liquor.
	A total of 386 exhibitors occupied 313 booths (9 m² equivalent, including organizer booths), showcasing regional specialties, gourmet foods, confectionery, and lifestyle-oriented products. Korean premium food companies attracted attention, while exhibitors from Kochi, Shiga, Yamanashi, Kyoto, Akita, and other regions presented traditional heritage alongside innovative tastes. Active business meetings took place throughout the three-day show, which closed successfully.
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	VISITOR DATA
	Date
	Weather
	Number of Visitors
	Year-on-Year Comparison
	September 2 (Wed.)
	Cloudy
	10,181
	88.14％
	September 3 (Thu.)
	Cloudy
	11,718
	93.22％
	September 4 (Fri.)
	Cloudy / Rainy
	9,995
	122.68％
	Total
	31,894
	98.84％
	BUSINESS CATEGORY
	Category
	Number
	Share
	Retailer
	8,632
	27.06%
	Mail Order/Door-to-Door Sales
	1,322
	4.14%
	Sales Promotion/Gift Direct Sales
	581
	1.82%
	Manufacturer
	4,127
	12.94%
	Farmer
	232

	0.73%
	Corporate User
	479

	1.50%
	Wholesale/Trading Firm
	7,294

	22.87%
	Service Industry
	5,013
	15.72%
	Other
	4,214
	13.21%
	Total
	31,894
	100.00%


	RETAIL
	Category
	Number
	Share
	Department Store
	1,261
	14.61%
	General Merchandise Store
	508
	5.89%
	Supermarket
	623
	7.22%
	Regional Cooperatives
	102
	1.18%
	Convenience Store
	0.34%
	Premium Food Store
	1,130
	13.09%
	Natural Food Store
	0.85%
	Liquor Store
	260
	3.01%
	Souvenir Store
	232
	2.69%
	Delicatessen
	0.67%
	Bakery
	420
	4.87%
	Interior Store
	0.85%
	Lifestyle Shop
	1,060
	12.28%
	Home Improvement Store
	1.01%
	Other Retail Store
	2,716
	31.46%
	Total
	8,632
	100.00%


	SERVICE
	Category
	Number
	Share
	Restaurant and Canteen
	1,453
	28.98%
	Izakaya and Bar
	915
	18.25%
	Café
	523
	10.43%
	Catering and Food Service
	247
	4.93%
	Home Delivery Store
	0.30%
	Fast Food Store
	0.30%
	Hotel and Ceremonial Hall
	610
	12.17%
	Leisure Facilities
	233
	4.65%
	Travel Industry
	1.16%
	Other Service Industry
	944
	18.83%
	Total
	5,013
	100.00%
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	EXHIBITING
	AREA①
	Booth Exhibit
	Local Food Fair
	Gathering refined regional products from all
	over Japan. Wide range of Japanese
	specialty food products such as Agricultural
	products, Processed Food, Confectionery,
	etc.

	Stylish Food Fair
	Collection of high-quality and well-designed
	products. Proposing new lifestyles to the
	food market through products that combine
	deliciousness and excellent design.

	Wellbeing Food Fair
	Gathering health-oriented products which
	support the physical and mental wellness of
	consumers. Proposing the blend of delicious
	food and healthy lifestyle.

	World Food Fair
	Showcasing world’s authentic food &
	beverage products. Bringing world’s food
	culture, taste, and tradition to the Japanese
	food market.

	Market Solution Fair
	Exhibitors propose innovative services,
	items, and systems to enrich the food market
	by making the dining experience more fun,
	convenient, and pleasant.
	40th GOURMET SHOW AUTUMN 2026



	EXHIBITING
	AREA②
	Special Themed Exhibit
	Party Food Fair
	Featuring themes of various party settings
	such as anniversary, celebration, tea party,
	and so on. Party Food Fair gathers
	specialty food and beverage that enrich
	social gathering.

	Craft Drink & Liquor Fair
	Craft drinks and liquor, made with distinctive ingredients and unique production methods, are highly popular in today’s market and can be a powerful driver of regional revitalization.
	Held once a year in Autumn (September).
	40th GOURMET SHOW AUTUMN 2026


	SPECIAL EVENT
	We held an exhibition event that reinterpreted food content currently popular and trending around the world by reorganizing products from new angles and perspectives, effectively conveying their true appeal.
	Rediscover Regional Food Brands
	～Old and New～
	In line with the show’s theme, this special feature focused on the immense potential and added value of distinctive regional food brands. Products were showcased under two themes: “Heritage Continued and Flavors Unveiled.”
	With more than 50 entries this year, the feature highlighted the importance of traditional food culture while also presenting new approaches to food that respond to today’s evolving lifestyles.
	40th GOURMET SHOW AUTUMN 2026



	VENUE IMAGE
	長岡　淳一氏
	園　和弘氏
	（株）ファームステッド
	代表取締役／
	ブランディングディレクター
	（株）売れるギフト通販研究所
	代表取締役
	We are deeply grateful for all the visitors and exhibitors that made The 40th Gourmet Show
	Autumn 2026 a very successful show. We will continue to organize Gourmet Show with the aim of contributing to the creation of a market where the dedications and passion of producers are conveyed to the consumers.
	40th GOURMET SHOW AUTUMN 2026



	VISITORS’
	FEEDBACK
	Questionnaire survey for visitors were conducted at the “New Product Contest” at the East Hall 1, Tokyo Big Sight.
	The number of feedback collected were 837.
	Purpose of Visit
	Reason of Visit
	Product
	Requirements
	Right of Making
	Purchasing Decision
	77.6%
	Triggered by Organizer & Exhibitor Direct Mail

	64.4%
	Visitors Primarily Attending for Purchasing Purposes

	70.3%
	Strong Presence of Decision-Making Buyers
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